& ©®® Americas Press & Analyst Summit
NeiEvents Miami, USA July 25th - 26th 2012

Scheduled briefings over two days with key
Technology Press & Analysts

“NetEvents is one of the most effective IT focused forums for press and analyst relations

MEF that | have ever experienced - I'd recommend these events to anyone wishing to build rela-
tions with the global press and analyst community."

Nan Chen — President, MEF

=]

NI

ek

W
a
2]
.
s
4

This is one of the most important gatherings of press and analysts from throughout the Americas region during 2012.

Meet key press and analysts to discuss the latest hot topics concerning enterprise networking & telecoms and pave the
way for increasing your visibility across this region.

You will benefit from:

A series of individually scheduled briefings with s elected press and analysts from the Americas region

over two days

Brief 30+ key press and analysts throughout the ‘Am  ericas’ including Argentina, Brazil, Canada, Chile,

Colombia, Mexico, Peru, USA, Venezuela etc.

Speaker opportunities for your senior executives in debate sessions which cover important issues in

Networking and Telecom pres

Privileged previews of the latest lab tests, market analysis and forecasts from Industry Analysts

An ideal environment to nurture effective vendor/me dia relations

Speaker opportunities for your senior executives in debate sessions which include Enterprise Network-

ing, Cloud Computing, Virtualisation, Transformatio

n of the Datacenter, IT Security, the Mobile Intern  et,
NGNSs, Telecoms Infrastructure etc.
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The Networking Information Source

Our Americas Press Summits are run by a professional team who have built a great reputation for bringing together key
players in the industry in a relaxed yet focused environment. For some it is a key opportunity to make a corporate an-
nouncement or launch a product, for others it is a way to establish better media relations or dialogue with the industry’s
top analysts plus the perfect complement to existing PR activities.

“NetEvents has provided a great venue for HP. It's been very successful for us.”
Eric Papir — Worldwide Director of Technical Marketing, HP Networking

"NetEvents put on a fantastic event. We were really impressed by the quality of the press, analysts and fellow vendors.”

Nir Zuk — Founder and CTO, Palo Alto Networks

“NetEvents is a highly efficient and effective gathering that enables us to meet the leading strategic international media
and analysts that matter to our industry. | recommend the platform without reservation.”
Mehmet Balos— Chief Marketing Officer, GENBAND

“No other event provides access to top press and analysts in such a concise structured format.”

Mike Tighe — Director of Strategy, Verizon Corporate

"NetEvents is key to our international PR program. It goes beyond just packing what normally requires several weeks into
just a few short days — it also provides an environment that fosters meaningful and long lasting relationships with the
editors and analysts."

Neil Anderson — Vice President, Spirent Global Services

“l was very impressed with the sessions, the diversity of the journalists and the vendor representations. Good
organisation and planning.”

lan Keene — Vice President, Gartner Group

“...a great chance to make a whole lot of useful contacts, without the heavy industry approach.”

Tam Dell’Oro — Founder and President, Dell’Oro Group

"These events are definitely unique. They bring together key press, vendors, and analysts in a very relaxed environment
— very unlike the zoo-like atmosphere of industry trade shows. The on-stage debates... are lively, sparking keen audi-
ence interactions, while quieter, more intense discussions go on among press, vendors, and analysts during informal
meetings...”

Michael Howard — Founder and Principal Analyst, Infonetics Research, Inc.
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We provide you with an opportunity to reach over 1 million readers of telecoms and networking publications in South

America, Central America and North America. We schedule a series of eight 40 minute briefings for each vendor with 2-4
press/analysts in each meeting over 2 days. In addition, time is allocated for additional follow-up over the two days. An

example of some of the publications invited are listed below.

Publications invited by country/region Pan-Latin America International

Argentina

Business News Americas
ClOo

Convergencia Latina
NextvLatam

Telecom

Brazil

A Rede
Computerworld Brasil
Convergencia Digital
IDGNow

Interit

IPNews Voip

PC Magazine Brasil
RTI Magazine
Telecom
Tele.Sintese
Teletime

Tilnside

Vianews

Voit

Chile
TYN Magazine

Colombia

Computerworld Colombia
Delta

Digital Market

Dinero

TYN Magazine

Mexico
Convergencia Latina
Info Channel
Infoworld Mexico
Revista Red

Business News Americas

CIO America Latina

Tele Semana

TYN

Wireless Market America Latina

North America
Computerworld
Converge Digest
Dark Reading
Fierce Telecom
InformationWeek
InfoWorld

Internet News
Lightwave

Network Computing
Network World

No Jitter

Phone+

TechWeb

Telecom Ramblings
VON-xchange
Wired News
Wireless Week

Peru
PCWorld Latino America

Venezuela
Computerworld Venezuela

Light Reading
Telecom Engine
Telecom Review
Telecommunications
TMC Group

Total Telecom

Analysts

Current Analysis
Dell'Oro Group
Forrester Research
Frost & Sullivan
Gartner

Heavy Reading
IDC

Infonetics Research
NSS Group Labs
Ovum

Tier 1 Research
Yankee Group

Note: Regard this Press Summit as YOUR EVENT - if there are any other networking or telecoms titles you would particu-

larly like us to invite to this event please advise contact details when booking (prior to 30th March 2012).



Please find DRAFT agenda below if you would like to make any suggestions to the editorial board please ensure they re-

ceive these by 27th April 2012. Suggestions should be sent to Helen Whitworth Email: helenw@netevents.org

Tuesday 24th July
5:30 - 8:30 pm
7:30 pm

Registration desk open
Welcome reception & buffet

Tuesday 24th July
7:30 - 8:30 am
8:40 — 8:50 am
8:50 - 9:10 am

9:10-9:30 am
9:30 - 10:00 am

Breakfast, informal meetings & debate briefings

Opening welcome and conference introduction

Keynote Presentation by Marc Willebeek-LeMair, CEO  and Founder, ClickSecurity

The New Security Landscape

Keynote Interview & Audience Q&A

Conference Debate Session I—Security Intelligence f  or tomorrow's networks

With next generation protection devices processing real-time data at gigabit speeds — is there any-
thing more that can be done to improve security for tomorrow’s networks? One look at the statistics
for successful cyberattacks and the answer is “yes”. Or rather: it has to be “ yes”.

Cut to the TV crime series cliché: when the serial killer has struck for the second time and the op-
eration chief says: “I want to know EVERYTHING, every alibi, every movement , about EVERY-
BODY having ANY connection with the victim or crime scene!” And the police team groan — know-
ing it means days ahead sifting through mountains of mostly meaningless data.

It's an amazing human ability: to scan those mountains and pick out meaningful patterns that lead
not just to a criminal conviction but even to stopping the next crime before it happens. It's the holy
grail for IT security — anticipating attack — but we have a long way before machines can match the

intuitive skills of the criminal fraternity.

Security Information and Event Management (SIEM) has long been collecting event data for secu-
rity visibility and providing monitoring to fulfill compliance reporting requirements, but it delivers the
equivalent of the mountains of police data. So how well can we mine that data for meaningful pat-
terns? How readily can the search be shaped to detect potential threats, avoid false alarms, re-
spond to incidents? And most importantly, take action protect the enterprise?e? In short how do we
turn data into intelligence that is actionable?

The vision true security intelligence is a complex one to achieve on the backdrop of a gulf of practi-
cal choices: hardware v software solutions; centralized v distributed; unified, heterogeneous or
layered approaches. We have brought together the top names in security for our panel, and we
invite them to look over the horizon, share ideas and guide us through these challenging choices.



10:00 - 10:30 am  Conference Debate Session Il—The Mobile Cloud & Sec urity Issues

10:30 -10:50 am
10:50 -11:30 am

Beware! Where a river flows into a tropical ocean, sharks will hunt. The most intense competition arises at
the interface between great currents — and “Mobile” and “Cloud” are the two most dynamic currents in IT

today.

This rich new ecosystem promises exciting opportunities for service providers — where dumb pipe providers
could evolve into multimedia impresarios with seventy percent of all mobile users anticipating use of cloud
services and mobile video by 2013. But analyst data also uncovers the many risks and challenges awaiting

the unprepared — not least of which is security among these shark-infested waters.

Our analyst chairman will share the latest research data on the likely inroads into mobile cloud security —
both technological and social weak points and what might be done to address them. Greater intelligence at
the edge? New generation firewalls? More advanced real-time learning combined with deep packet inspec-

tion?

How do we actually assess risk to an organization? With critical damage to an enterprise inflicted within
milliseconds, automated security measures become essential, but how can we control them? Should we go
for a unified threat management solution, or is it safer to confront invaders with a wild scattering of haz-

ards?

We have carefully selected our panel for their strong opinions on one or more of these questions. We have
also instructed our analyst chairman to light the blue touch paper with his presentation — but not to retire

until the fireworks are over.

Coffee break

HEAD2HEAD

Conference Debate Session Ill—Virtualisation, Or  chestration and Automation of the Datacentre

Our analyst chairman has taken a new job. He will introduce himself as the CIO of a major international
conglomerate, just raring to drag his business behemoth into the twenty first century. He already knows that
virtualisation holds the key to competing against the many more agile upstart companies shapping at his

heels.

But he cannot decide which route to take. If experienced guys like Amazon and Microsoft can't avoid ser-
vice outages, who can? And if giants like Sony and Google fall foul to such serious hacking, how can any-

one trust the cloud?

So he has invited each of four leading vendors to give a 3 minute 'elevator pitch’, explaining the benefits to
his company, and the assurances, offered by their particular virtualization approach. The vendors have also
just discovered that they are up against the competition and so have a double challenge — both to make a
good business case AND to knock out the competing solutions. Can they manage that in 3 minutes? Your

vote provides the answer.
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As CIO of this major international conglomerate, he then grills the vendors with the help of his consultant

team (made up of fellow analysts), who will be asked to make the final decision as to which company
should be awarded this contract — and their reasons why.

Finally, a second vote will tell us what the audience thinks!

11:30 -11:50 am Guest speaker 'In the Hot Seat'

12:00- 1:00 pm Lunch

1:10 -2:30 pm  Scheduled press & analyst meetings

2:30-2:50 pm  Coffee break

2:50-4:10 pm  Scheduled press & analyst meetings

4:10-5:30 pm  ‘Open meeting’ time for informal networking. Press area also available for filing stories

7:30 -8.00 pm  Cocktail Reception

8.00 pm NetEvents Dinner
|
Thursday 26th July

7:30-8:30 am  Breakfast, informal meetings & debate briefings
8:40 —8:45am  Conference Introduction
8:45-9:05am  Keynote Presentation
Ethernet's Ever Expanding Role in ICT
9:05-9:25am  Keynote Interview & Audience Q&A
9:25-9:55am  Conference Debate Session V—Carrier Ethernet's role  in Boosting Operators’ Profit
Today's Mobhile Operators face a formidable challenge. As customer demand moves from voice to multime-

dia services, the volume of data traffic grows exponentially. This drives up the cost of the network at the
same time as the average revenue per user remains flat or succumbs to competitive pressure.

As bandwidth demands soar, Carrier Ethernet has become the target solution for mobile backhaul. Instead
of leasing DS1s/E1ls, today's Mobile Operator leases single class of service Ethernet Virtual Connections
(EVCs) from an Access Provider. Simplicity is the object: making the EVC play an equivalent role to a high-
bandwidth TDM circuit (DS1/E1). But do these “high bandwidth” pipes reduce costs sufficiently? Do they
meet the need to engineer for ever-changing traffic priorities?

New business models based on the insatiable demand for multimedia services, both mobile and to the
desk, offer a goldmine of opportunity for service providers, but how best to exploit it? Wireless operators
agree that cost-effective backhaul to meet the needs of 4G-LTE is the industry’s single biggest challenge.

Carrier Ethernet 2.0 introduces new opportunities based on multiple classes of service, manageability and
easier interconnection between providers. The technology is now within reach, and the users’ appetites
remain voracious, but can business models develop fast enough to turn this opportunity into profit?

We have taken care in selecting for our panel — not only including those with a deep understanding of the
challenges, but also those with strong views about the optimal way to address them.



9:55-10:25 am  Conference Debate Session VI—New Managed Services -  Opportunities for Service Providers
“You can't have just one managed service and run it for three years and expect money to come out of it.

You have to keep on evolving and you have to be one step ahead of the market.” Rahul Ambegaoker,
Cisco Client Service Director for Tata Communications. NetEvents 2010 APAC VIP SP Summit

Security as a Service; Storage aaS; Disaster Recovery aaS; Identity aaS; Desktop asS; Mobile Device

Management aaS; Telepresence aasS; Cloud Brokerage aas...

There’s no shortage of possibilities for service providers to break out of the dumb-pipe rut with exciting new
service offerings — but which ones amount to realistic business opportunities? Moving to a whole new busi-
ness model is a commitment demanding careful deliberation and planning and, as the quote suggests,

ongoing work to stay ahead of the field.

Our analyst chairman will first invite each panel member to make a short watertight case for one particular
type of managed service — either a brief case example of a recently launched service, or a solid practical
argument for a new, untried one. The focus is not just on technical feasibility but also on business issues of

how to promote, manage and evolve the service.

What lessons can we learn from their examples? and what guidelines can we take away for the creation

and deployment of new, original services?

10:25- 10:55 am  Conference Debate Session VII—'Hot New Trends' to B enefit the CIO
The CIO has a growing role as a champion for innovation — promoting technological change as an enabler

for new business models and ways of competing. The focus is less on pure technology, but increasingly on
business issues such as whether to outsource network management or to focus on best of breed technol-

ogy vendors and in-house management.

Our analyst chairman outlines some key themes such as business analytics, business intelligence, systems
management, server and desktop management costing, cloud computing, security in an open enterprise,
mobile device management and the pressures from bring-your-own-device (BYOD). He also introduces hot
new technologies such as OpenFlow software defined networking that could shift the goal posts dramati-

cally in coming years, before inviting the panel to outline their own preferred roadmaps for the creative CIO.

What will the role of the CIO look like in 2015? Or 2020? What are the current and forthcoming pressures

and trends that will drive these changes?

10:55-11:25 am  Close of conference sessions

11:25-11:40 am Coffee break

11:40 - 1:00 pm  Scheduled press & analyst meetings

12:20—1:00 pm  ‘Open meeting’ time for informal networking. Press area also available for filing stories and hotel
checkout

1:00 - 2:00 pm Lunch

2:00-4:00 pm  Scheduled press & analyst meetings

I —————————————
4:10 pm Close of event & departures
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Venue

The NetEvents 2012 Americas Press Summit commences with a welcome reception at 7:30 pm on Tuesday 24th July
2012 in Miami, USA.
Cost
Option A — Entire Press Summit Event :
The cost for a single delegate to attend the entire event covers:
A series of scheduled press and analyst briefings over 2 days — eight x 40 minute briefings,
2-4 press in each meeting
Speaker opportunity - consideration for participation in conference debate sessions (see agenda)
All meals, refreshments and meeting room hire
Flying in and hosting press and analyst representatives
Press information pack display

Option B — Attend 1 Day of the Press Summit Event :
Alternatively you could attend for just half the event—the cost to attend 1/2 of the event for a single delegate covers:

A series of scheduled press and analyst briefings on 1 day — four x 40 minute briefings,
2-4 press in each meeting

All press luncheons, refreshments, meeting room hire etc.
Flying in and hosting press and analyst representatives
Press information pack display

Option C: Speaker slot sponsorship ONLY:

This speaker slot sponsorship package includes participation in one session during the main conference event.

Please note for options A, B & C above:
An additional delegate from the same organisation may attend the entire event for an additional delegate fee.
Should your organisation wish to participate in more than one conference debate session, this will be considered
on a case-by-case basis by the appropriate chairperson.

All delegates are responsible for booking and paying for their own accommodation.

Final booking deadline: May 18th 2012.
Full & final payments required by May 18th 2012.
Please contact Mark Fox (mfox@netevents.org) for more detailed cost information.

Early Bird Promotion - 3 for 2 Offer
To ensure that you do not miss out on this event we are inviting you to register now. We are offering a superb Early Bird

Promotion giving you the benefit of participating with 3 delegates for the price of 2. To qualify for this promotion signed
booking forms need to be received by April 12th 2012 and paid in full by April 27th 2012.



Tailored Packages
IF budgets are particularly tight let us know your key objectives, target countries plus how much you have available to spend and

we will propose a tailored package, within your budget, to meet your needs.

Terms & Conditions
If your booking is cancelled before March 23rd 2012 a FULL REFUND will be given. Any cancellations made after this date will

be subject to payment of the full invoiced amount.

Additional Sponsorship Opportunities
NetEvents is pleased to offer a number of selected activities and specific merchandise sponsorship opportunities to companies

attending our 2012 Americas Press Summit.

Option 1: Cocktail reception sponsorship
This sponsorship package includes a 10 minute speaking slot during the 1 hour cocktail reception, prior to the dinner that eve-

ning, and optional branding opportunities for your company with posters and/or banners.

Option 2: Lunch sponsorship during the main confere nce event at the hotel
This sponsorship package includes your company logo on menus, a 10 minute speaking slot during lunch together with a
speaker slot on one conference debate session as a panelist and optional branding opportunities for your company with posters

and/or banners.

Option 3: Themed dinner sponsorship

This sponsorship package includes your company logo on menus, a 10 minute speaking slot during dinner together with a
speaker slot on one conference debate session as a panelist and optional branding opportunities for your company with posters
and/or banners.

Option 4: Media hospitality
This sponsorship package is available to day delegates wishing to entertain the media participants a day prior to the main con-

ference commencing with lunch, afternoon presentation, dinner and entertainment etc.

Option 5: Press Room sponsorship

This sponsorship package includes the opportunity for an information desk/demonstration unit for your company products guests
and optional branding opportunities for your company with posters and/or banners.

The sponsorship package is based on the sponsor providing internet access facilities together with a technical representative to
provide the necessary support during the event.

Sponsorship cost: $5,000

Option 6: Press Summit USB 4Gb memory sticks — co-b  randed with your company logo and NetEvents logo

All press and analysts attending the NetEvents EMEA Press Summit receive the event “Press Kit” on a USB memory stick which
includes analyst data, presentations, conference transcripts and photos, video clips etc — we could also include a folder on your
company containing latest press kit, product info, PowerPoint presentation, video tutorials and promo clips etc. (up to max 2Gb
of your company’s content). Your company would also be eligible to provide a press pack for the on-site press office.



|
Option 7: Conference bags sponsorship

Conference bags for all conference delegates. This sponsorship includes your company logo on the conference bags

plus the inclusion of one branded item from your company to be inserted into the bags.

Option 8: Lanyards sponsorship
Sponsorship of name badge lanyards for all conference delegates. This sponsorship includes your company logo on the
lanyards.
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Either email your completed booking form or faxback to our central booking office on +44 (0)870 760 64 64

YES, | would like to book for the 2012 NetEvents Americas Press Summit, Miami, USA 25 ™ - 26" July
2012

Option A: To attend the entire event with full set of scheduled press/analyst briefings
Option B: To attend half the event with half set of scheduled press/analyst briefings

Option C: Speaker slot sponsorship ONLY

Delegate 1 - Name: Job Title:
Email: Tel nos:
Company

Address

Postcode/Zip Country
Additional Attendee(s):

Delegate 2 - Name: Job Title:
Email: Tel nos:
Delegate 3 - Name: Job Title:
Email: Tel nos:
Billing Details - VAT No: Purchase Order No:

Billing Address (if different to above address):

Authorized by: Name:(print)

Position: Signature:

“Early Bird” offer of “3 delegates for the price of 2" for any bookings received by April 12th 2012 and paid in FULL by April
27th 2012.

If your booking is cancelled before March 23rd 2012 a FULL REFUND will be given. Any cancellations made after this
date will be subject to the full invoiced amount.

Final booking deadline: May 18th 2012

All final payments due in full by May 18th 2012.

Mark Fox email: mfox@netevents.org tel: +44 (0)870 760 6464




Our NetEvents Press & Analyst Summits  have been specifically created to bring together the leading regional technol-
ogy press, analysts and key telecom players. Delegates participate in our topical conference programmes and have the
opportunity to meet individually in a series of scheduled briefings. It's a superb way to discuss the latest hot topics con-

cerning enterprise networking & telecoms and pave the way for increasing your visibility in the region.

Our NetEvents Service Provider VIP Summits  have been specifically created to bring together the top regional Service
Providers, analysts and key telecom players. Delegates participate in our topical conference programmes and have the
opportunity to meet individually in a series of scheduled briefings. It's a superb way to exchange ideas, explore business
opportunities, educate the market on new generation telecom services and business models and discuss the latest
advances in communication technologies... all in two exciting and enjoyable two days.

Our NetEvents Press & SP Summits  are a combination of the two events above, condensed into just two days, provid-
ing the clients with an opportunity to select briefings with press, analysts and SP’s at a single event.

NetEvents Asia-Pacific Press & Analyst Summit NetEvents Asia-Pacific Press & SP Summit
Hong Kong Phuket, Thailand

April 25th—26th 2012 November 14th—15th 2012

NetEvents Americas Press & Analyst Summit NetEvents MEA Press & SP Summit
Miami, USA Dubai, UAE

July 25th — 26th 2012 January 15th—16th 2013

To find out more please contact: Mark Fox email: mfox@netevents.org

Tel: +44 (0)870 760 6464
_________________________________________________________________________________________________________|




