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NetEvents

The only event in the EMEA region which will provid e you with the opportunity to reach
an audience of over 2 million CIO’s, MIS Managers/D irectors, IT Professionals & Ser-
vice Providers

“We have found NetEvents to be highly effective for delivering our message and having it heard. As
part of three organizations over the past decade, | have come to rely upon NetEvents for access to top
. Quality Industry Analysts and Industry Press from around Europe and the Middle East. In one forum it
2 provides reach, impact, rich content and unmatched efficiency.”

BROCADE John McHugh - Chief Marketing Officer, Brocade

F ] 7 b b i .
This is one of the most important gatherings of press and analysts in the EMEA region during 2012. Meet key press and ana-

lysts to discuss the latest hot topics concerning enterprise networking & telecoms and pave the way for increasing your visibility
across Europe, the Middle East and Africa. You will benefit from:
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Our European Press & Analyst Summits are run by a professional team who have built a great reputation for bringing together
key players in the industry in a relaxed yet focused environment. For some it is a key opportunity to make a corporate announce-
ment or launch a product, for others it is a way to establish better media relations or dialogue with the industry’s top analysts plus
the perfect complement to existing PR activities.

“NetEvents has a proven formula for successfully bringing together the top networking press from around the world with leading
vendors in a single location... it's highly cost-effective and makes efficient use of our executive spokespeople’s time.”
Martin O’Brien —Press & Analyst Relations Manager Europe, Middle East & Africa (EMEA), HP Networking

"NetEvents put on a fantastic event. We were really impressed by the quality of the press, analysts and fellow vendors.”

Nir Zuk, Founder and CTO, Palo Alto Networks

“NetEvents is an excellent forum and a unique opportunity to meet with a large amount of press & analysts in a short space of
time.”

Roger Jones — Business Development Director, Avaya

“NetEvents is unique in that it allows you to maximise time with a number of top analysts and journalists in an informal environ-
ment.”
Phil Tilley —VP Marketing EMEA, Alcatel-Lucent IP Division

"NetEvents is key to our international PR program. It goes beyond just packing what normally requires several weeks into just a
few short days — it also provides an environment that fosters meaningful and long lasting relationships with the editors and ana-
lysts."

Neil Anderson — Vice President, Spirent Global Services

“The big value from NetEvents is the ability to meet with press and analysts one to one & exchange ideas.”

Tim Dunn — VP Intel Comms Group, General Manager Platform Networking Group, Intel

“NetEvents is a highly efficient and effective gathering that enables us to meet the leading strategic international media and ana-
lysts that matter to our industry. | recommend the platform without reservation.”
Mehmet Balos— Chief Marketing Officer, GENBAND

“NetEvents is the most cost effective and efficient IT focused forum for international press and analyst relations that | have ever
experienced - I'd recommend these events to anyone wishing to build highly effective relationships with press and analysts
across the globe.”

Nan Chen — President, MEF; President & CEO, CENX

“It's been a fantastic event. | think the enthusiasm and the participation of the audience and getting everybody together in a room
to debate important issues is exactly what the industry needs.”

Steve Kelly —Vice President, BT Global Telecom Markets (GTM), Central and Eastern Europe, Middle East and Africa

“No other event provides access to top European press and analysts in such a concise structured format.”

Mike Tighe — Director of Strategy, Verizon



“These events represent a very good opportunity for the French press to meet high level corporate and technical
executives from many vendor companies. It's great also, to be able to compare our vision of this world with other
analysts and press. It's a good way to establish better relations with many people in the industry.”

Frédéric Simottel — Editor-in-Chief, 01 Infomatique, 01netpro.com (France)

“Excellent - the best event | have ever been to for bringing together the industry and European press.”

Ralf Ladner — Editor-in-Chief, Funkschau (Germany)

“Strong subject focus, good background informative sessions, plenty of opportunities for interaction with the attending
companies... it all boils down to time very well spent for solid technical and commercial insights.”

Guy Kindermans — Senior Editor, Data News (Belgium)

"NetEvents presents a great opportunity for me to meet so many vendors for one-2-one meetings under a single roof and
examine their propositions closely."

lan Hunter — Editorial Director, Comms Business Magazine (UK)

“| was very impressed with the sessions, the diversity of the journalists and the vendor representations. Good
organisation and planning.”

lan Keene — Vice President, Gartner Group

“I've found NetEvents to be a different approach to information sharing that is very refreshing. There is always a diverse
set of technology suppliers, editors and analysts in attendance, which makes for an interesting and useful range of con-
versations. And the format--mixing formal content with informal meeting opportunities--is very conducive for exchanging
ideas.”

Jeremiah Caron —Vice President - Analysis, Current Analysis

"These events are definitely unique. They bring together key press, vendors, and analysts in a very relaxed environment
- very unlike the zoo-like atmosphere of industry trade shows. The on-stage debates... are lively, sparking keen audi-
ence interactions, while quieter, more intense discussions go on among press, vendors, and analysts during informal
meetings...”

Michael Howard — Founder and Principal Analyst, Infonetics Research, Inc.

“...a great chance to make a whole lot of useful contacts, without the heavy industry approach.”

Tam Dell'Oro — Founder and President, Dell'Oro Group.



We provide you with the opportunity to reach over 2 million readers of telecoms and networking publications in Europe.

We schedule a series of eight 40 minute briefings for each vendor with 2-4 press/analysts in each meeting over 2 days.

In addition, time is allocated for additional follow-up over the two days. An example of some of the publications invited

are listed below.

Publications invited by country/region

Computerpartner Austria

DataNews
Network & Telecom

ComputerWorld
NetworkWorld

Computerworld
Security World

Alt om DATA
Telekommunikation

Teknikka & Talous
Nordic Wireless Watch

01 Net

01 Informatique
Confidentiel Securite
CNIS Magazine
Windows News

Business & IT
ComputerPartner
Computer Reseller News
ComputerWoche
Funkshau

Information Week

NET

LANLine

Corriere delle Comunicazioni
Informatica & Telecomunicazione
Linea EDP (Reti & Impresa)
Network News Italia

Network Magazine
NetworkWorld Italia

Note: Regard this Press Summit as YOUR EVENT - if there are any other EMEA networking or telecoms titles you would par-

Business & IT Update

CCW (Communication & Computer
World)

Computer News

IT Weekly

Network World

Satellite & Communications
Telecom Review

Automatsering Gids
Computable
ComputerPartner
Computer Reseller News
LAN Magazine
Telecommagazine

Dagens Telecom
Nettverk & Kommuikasjon
Telecom Revy

NetWorld

Redes LAN

Computerworld
Network Computing & Telecoms

Network Times
SA Computer Magazine

Computerworld Espana
Comunicaciones World

eWeek Espana

Redes & Telecom

Telecom KH

Telefonia & Comunicaciones para
Todos

Computer Sweden
IT.Branschen

TechWorld
Telekom Idag

Computerwoche

Capacity Magazine
Computer Weekly
Computerworld
Computing
Communicate

IT Pro

Microscope
Network Computing
Network Security
SC Magazine

The Register

V3

ZDNet

Network & Telecommunications

Csl

Light Reading

TechwWorld

Telecom TV
Telecommunications International
TMC Group

Total Telecom

Canalys

Current Analysis
Dell'Oro Group
Disruptive Analysis
Forrester Research
Frost & Sullivan
Gartner

Heavy Reading
IDC

Infonetics Research
NSS Group Labs
Ovum

Yankee Group

ticularly like us to invite to this event please advise contact details when booking (prior to 9th December 2011).



5:30 - 8:30 pm

8:50 — 9:00 am
9:00 - 9:30 am

9:30 — 10:10am

Registration desk opens

Opening welcome and conference introduction

Keynote Presentation by Dan Pitt, Executive Directo  r, Open Network Foundation

A Revolution in Networking is on the Horizon...

Network technology had its roots in the Cold War era, when full decentralization was a smart strat-
egy for defending the Advanced Research Projects Agency Network (ARPANET) and maintaining
reliable performance across unreliable or war-damaged network links. In today's data centers, how-
ever, a pair of redundant, centralized controllers should be all that's needed to ensure reliability and

survivability. Time for a revolution?

Yes, indeed! And we are privileged to welcome one of the leaders of this revolution — Dan Pitt, Ex-
ecutive Director of the Open Networking Foundation (ONF). With 20 years at the coal face develop-
ing networking architecture, technology, standards, and products at IBM Networking Systems in
North Carolina, IBM Research Zurich in Switzerland, Hewlett Packard Labs in Palo Alto, Bay Net-
works in Santa Clara, and Nortel's Enterprise Solutions Technology Center — not to mention his
contributions to academia — he was among the first to recognize the potential for Software Defined
Networking (SDN) and to sign up with the ONF.

Judge a revolution by the quality of its leaders: Deutsche Telekom, Facebook, Google, Microsoft,
Verizon, and Yahoo! got together last year to found the ONF, to rethink networking and accelerate
SDN standards and solutions. Its first conference was massively over-subscribed — a sign of a world

hungry for this revolution.

What is SDN? What are the benefits and who reaps them? What has already been achieved and is

the ONF living up to its dazzling promise? Where is this revolution taking us in the longer term?

We call on Dan’s wisdom and experience to answer these and other questions...

Devil's Advocate: Debate | — Software Defined Netwo  rking (SDN) - is it really the future of
networking?

Introduced and Chaired by: lan Keene, Vice Presi  dent, Gartner

ONF? SDN? Yeah, yeah, yeah — has Gartner heard all  this before?

lan Keene's USA-based colleagues at Gartner, analysts Joe Skorupa and Mark Fabbi were the first
to comment on the foundation and aims of the ONF in their independent report Open Networking
Foundation Formed; The Battle to Commaoditize Network Hardware Begins — so they should know

what they are talking about.



10:30 - 11:10am

11:10 - 11:50

The good news is that the report gives the ONF's aspirations the thumbs up, recognizing that: “If OpenFlow
gains traction, the core data centre network market could see significant disruption, with dramatically falling

equipment prices”.

But note the word “battle” in the report’s title: since when have revolutionaries ever stopped fighting
amongst themselves? The ONF was launched by massive data centre operators, with much to gain from
open systems and hardware cost reductions, but what attracted the big NEMs to a revolution that promises
to butcher their prize cash cow? Could this be a re-run of the ATM Forum scenario, where vendors delayed

rather than accelerated the passing of profit-threatening standards?

Our Gartner guy lan Keene gives credit where credit is due, but presents our panel with these and other
challenging issues around market politics and the need for realism in a movement that had its roots in the

ivory towers of academia. They may also suggest alternative solutions.

Industry Saviour versus Devil's Advocate. Let the debate begin...

Panellists: Craig Easley, Vice President of Marketing and Product Management, Accedian; Marc Lasserre,
Alcatel Lucent; Peter Feil, Director, Research and Innovation; Transport and Aggregation Infrastructure;
Telekom Innovation Laboratories; Deutsche Telekom; Volker Distelrath, Head of Research; Transport, Ag-
gregation, and Fixed Access, Nokia Siemens Networks; Dan Pitt, Executive Director, Open Network

Foundation

Debate Il — CIO’s Perspective: Managing ‘Change’ wi  thin the Enterprise

Introduced and Chaired by: Peter Hall, Principal ~ Analyst, Ovum

Networks are becoming ever more complex to manage with the growing need to monitor and optimise the
performance of an ever increasing array of individual business critical applications in addition to broader
network requirements such as maximising throughput. CIlOs are faced with the choice of managing this
complexity in-house or using the capabilities of a managed service provider. To obtain the highest levels of
performance should CIOs trust a third party to manage their networks or can they gain greater benefits by
using best of breed technology vendors and managing in-house. Peter Hall, Principal Analyst at Ovum, will
put the alternative approaches to a panel of leading technology vendors who will argue the case for which
approach is best. In addition the CIO has a growing role in the organisation of being a champion for inno-
vation and change and ensuing that the benefits of technological change are realised as an enabler for new

business models and ways of competing. How do technology vendors assist ClOs in this important role.

Debate Il — Smart security solutions for tomorrow' s networks

Introduced and Chaired by: Rob Bamforth, Princip  al Analyst, Communication, Collaboration

and Convergence, Quocirca

With latest generation firewalls and in-line IPS systems scanning real-time data at gigabit speeds - is there
anything more that can be done to improve security for tomorrow’s networks? One look at the statistics for

successful cyberattacks and the answer is “yes”. Or rather: it has to be “ yes”.



1:10 - 2:30 pm

2:50 — 4:50 pm
5:00 — 5:45 pm
5:45-6:30 pm*

Cut to the TV crime series cliché: when the serial killer has struck for the second time and the opera-
tion chief says: “I want to know EVERYTHING, every alibi, every movement , about EVERYBODY
having ANY connection with the victim or crime scene!” And the police team groan — knowing it

means days ahead sifting through mountains of mostly meaningless data.

It's an amazing human ability: to scan those mountains and pick out meaningful patterns that lead
not just to a criminal conviction but even to stopping the next crime before it happens. It's the holy
grail for IT security — anticipating attack — but we have a long way before machines can match the

intuitive skills of the criminal fraternity.

Security Information and Event Management (SIEM) has long been serving the needs of compliance
reporting, but provides the equivalent of the mountains of police data. So how well can we mine that
data for meaningful patterns? How readily can the search be shaped to detect potential threats and
avoid false alarms? And what sort of interface is best for initiating countermeasures?

Between the vision of the ideal active counterintelligence system and reality lies a gulf of practical
choices: hardware v software solutions; centralized v distributed; unified, heterogeneous or layered
approaches. We have brought together the top names in security for our panel, and we invite them
to look over the horizon, share ideas and guide us through these challenging choices.

Panellists: Markus Nispel, Chief Technology Strategist, Enterasys; Pascal Oetiker, Director EMEA,

NetlQ; Thomas Hemker, Security Strategist, Symantec

Scheduled press & analyst meetings

Scheduled press & analyst meetings

Bob Metcalfe, Inventor of Ethernet, announces a New  Ethernet Generation...

Open meeting’ time for informal networking. Press area also available for filing stories



8:40 — 9:00 am

9:00 - 9:20 am

9:20 -9:50 am

Guest Speaker Presentation by Carolyn Crandall, VP Global Marketing, Riverbed Technology
Performance in a “Datacenter” Centric World

For the enterprise user, heated debates about “private cloud versus public cloud” simply confuse the issue.
They suggest a need for some sort of battlefield decision —a prior commitment to one or other solution

before going ahead.

Carolyn Crandall, VP Global Marketing, Riverbed Technology has a more realistic understanding of real
world business practice. Technological innovation has to proceed step by step by proving its worth, so —
whatever the future has in store — today’s companies will be adopting a hybrid approach. As they say: “a
thousand dollar espresso machine in the kitchen needn’t stop you visiting Starbucks”.

A private cloud is an IT resource shared by remote users — just like the public cloud — and common to both
are the challenges of a distributed architecture: reliability, latency over distance and traffic bottlenecks.
More fundamental differences lie in the choice of applications: typically the need to keep ultra-sensitive or

development applications in-house while reducing the capital costs of big routine work in the public cloud.

That's where the real challenges lie: clarifying the application landscape before deciding which bit goes
where, maintaining service availability, while parts of it migrate to one or other cloud, reinforcing data secu-

rity before archiving it in the public cloud.

The real cloud is now the hybrid cloud. The challenge is to do it well. Carolyn will be our guide.

Guest Speaker Interview & Audience Q&A —Carolyn Cra  ndall interviewed onstage by Manek

Dubash, Editorial Director, NetEvents

Debate Session IV— Transformation of the Datacentre

Introduced and Chaired by: Daniel Beazer, Senior  Research Analyst, EMEA, Tierl Research

The datacentre is so critical to many operations that the first question must be whether to attempt any major
transformation or whether it is just too risky to shift the foundations of a working enterprise. How do different

vendors go beyond delivering the kit, to ensuring a smooth transition?

In previous NetEvents datacentre debates it was generally agreed that the enterprise needs open solutions
— clearly a touchy topic, as it led to several “we are opener than you” scraps. In particular, those who ar-
gued the case for fabrics to meet the “East-West” communication demands of a virtual datacentre, were
accused of stealth-promoting proprietary lock-in. So, what's it to be: fabric or a better hierarchy?

Another question: every vendor promises more processing power, but what about the customers’ need to

use less electric power — and other resources? And what about the use of public as well as private cloud —
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10:10 -10:40 am

10:40-11:00 am

where do we draw the line?

Faced with these and many other balls for the CIO to juggle, Daniel Beazer will present our team of vendors
with some typical but contrasting enterprise scenarios. What would be their suggested deployment, and
why is it better than their competitors’ offerings? They get the chance to fight it out, and you get the chance
to vote on the outcome.

Panellists: Sven Klindworth, Head of BT Advise Compute, BT; John Rollason, Senior Manager Product &
Solutions EMEA, NetApp; Carolyn Crandall, VP Global Marketing, Riverbed Technology

Debate Session V—Helping Operators Boost Profitabil ity from Mobile Services

Today’s Mobile Operators face a formidable challenge. As customer demand moves from voice to data
services, the volume of data traffic crossing the Mobile Operator’s network continues to grow exponentially,
driving up the cost of the network. At the same time, however, the average revenue per user is generally
remaining flat, severely impacting the profitability of their business.

All wireless operators agree that delivering the bandwidth required for 4G-LTE wireless backhaul is the
single biggest challenge and operating cost in the industry. The need for a robust and future-proof infra-
structure is now critical. No two networks are alike, so what are the pain points impairing growth and profit-
ability?

Increasingly, as bandwidth demands have grown, Carrier Ethernet has become the target solution for mo-
bile backhaul. Instead of leasing DS1s/E1s, the Mobile Operator leases Single CoS Ethernet Virtual Con-
nections (EVCs) from an Access Provider.

This arrangement has come about primarily in the name of simplicity, trying to make the EVC behave in a
way that is equivalent to a high-bandwidth TDM circuit (DS1/E1). But, do these “high bandwidth” pipes
alone enable Mobile Operators to engineer the network in the context of varying traffic priorities and signifi-
cantly reduce costs?

Panellists: Craig Easley, Vice President of Marketing and Product Management, Accedian; Frank Wierner,
CYAN; Alan Solheim, VP of Corporate Development, DragonWave Inc.; Kevin Vachon, COO, MEF; Greg
Gum, Chief Marketing Officer, TelcoSystems

Guest Speaker Presentation by Roland Klemann, Direc  tor, Service Provider Practice, Western
Europe, Internet Business Solutions Group, Cisco Systems

A Vision for Mobile Cloud

Beware! Where a river flows into a tropical ocean, sharks will hunt. The most intense competition arises at
the interface between great currents — and “Mobile” and “Cloud” are the two most dynamic currents in IT

today.

Roland Klemann, as the European head of Cisco’s global strategic consulting arm, the Cisco Internet Busi-
ness Solutions Group (IBSG), has firsthand insight into the exciting SP opportunities arising in this rich new
ecosystem. IBSG is leading the field in SP business transformation to address customer needs ahead of



market trends, expectations and perceptions in regions where dumb pipe providers could evolve into multi-
media impresarios — research that also uncovers the many risks and challenges awaiting the unprepared.

Seventy percent of all mobile users anticipate using cloud services by 2013, and the demand for bandwidth
hungry video content alone could break any service provider's back without a realistic monetization frame-

work in place.

Roland will share research data and lessons from customer engagements to support key findings. What do
users really want? Which provider group is best trusted to deliver? And which is best trusted to be secure?
Where do users expect to pay, and where do they expect free service? What does the user expect from

“personalized services™?

For service providers, Roland’s presentation will be the difference between survival and growth. For all of

us, it's about our mobile future.

11:00 — 11:20 am Guest Speaker Interview & Audience Q&A—Roland Klema  nn interviewed onstage by Manek

Dubash, Editorial Director, NetEvents

11:20- 11:30 am Conference round-up

12:50—2:20 pm Scheduled press & analyst meetings

2:30—3:50 pm  Scheduled press & analyst meetings

* Note: Some delegates are staying on to go skiing over the weekend—please let us know if you would like assistance with ski
equipment rental, ski passes etc. when booking.



Conference detalls

Option A - Entire Press Summit Event :
The cost for a single delegate to attend the entire event includes:
A series of scheduled press and analyst briefings over 2 days — eight x 40 minute briefings, 2-4 press in each meeting
Speaker opportunity - consideration for participation in conference debate sessions (see agenda)
All meals, refreshments and meeting room hire
Flying in and hosting press and analyst representatives
Press information pack display

Option B — One Day ONLY:
The cost to attend 1 day of the event for a single delegate includes:

A series of scheduled press and analyst briefings on 1 day — four x 40 minute briefings, 2-4 press in each meeting
All press luncheons, refreshments, meeting room hire etc.

Flying in and hosting press and analyst representatives

Press information pack display

Option C: Speaker slot sponsorships ONLY:
A dedicated elevator pitch from your organsation to the entire audience during the ‘Quick Fire’ session:

A speaker slot sponsorship package includes participation in one panel session during the main conference event:

Please note for options A, B & C above:
An additional delegate from the same organisation may attend the entire event for an additional delegate fee. Should
your organisation wish to participate in more than one conference debate session, this will be considered on a case-
by-case basis by the appropriate chairperson.

All delegates are responsible for booking and paying for their own accommodation.

Final booking deadline: December 9th, 2011. Full & final payments required by 6th January 2012.

Please contact Mark Fox email: mfox@netevents.org Tel: +44 (0)870 760 6464 for more detailed cost information.

If you book and pay in FULL by December 9th, 2011 you will be entitled to our 3 for the price of 2 offer.

IF budgets are particularly tight let us know your key objectives, target countries plus how much you have available to spend
and we will propose a tailored package, within your budget, to meet your needs.

If your booking is cancelled before December 9th, 2011 a full refund will be given. Any cancellations made after this date will
be subject to payment of the full invoiced amount.



NetEvents is pleased to offer a number of selected activities and specific merchandise sponsorship opportunities to com-
panies attending our 2012 EMEA Press & Analyst Summit.

Option 1: Cocktail reception sponsorship

This sponsorship package includes a 5 minute speaking slot during the 1 hour cocktail reception, prior to the dinner that
evening, and optional branding opportunities for your company with posters and/or banners.

Option 2: Lunch sponsorship during the main confere nce event at the hotel

This sponsorship package includes your company logo on menus, a 10 minute speaking slot during lunch together with a
speaker slot on one conference debate session as a panelist and optional branding opportunities for your company with
posters and/or banners.

Option 3: Themed dinner sponsorship

This sponsorship package includes your company logo on menus, a 10 minute speaking slot during dinner together with
a speaker slot on one conference debate session as a panelist and optional branding opportunities for your company
with posters and/or banners.

Option 4: Media hospitality

This sponsorship package is available to day delegates wishing to entertain the media participants a day prior to the
main conference commencing with lunch, afternoon presentation, dinner and entertainment etc.

Option 5: Press Room sponsorship

This sponsorship package includes the opportunity for an information desk/demonstration unit for your company products
guests and optional branding opportunities for your company with posters and/or banners.

The sponsorship package is based on the sponsor providing internet access facilities together with a technical represen-
tative to provide the necessary support during the event.

Option 6: Press Summit USB 4Gb memory sticks — co-b  randed with your company logo and NetEvents logo

All press and analysts attending the NetEvents EMEA Press & Analyst Summit receive the event “Press Kit” on a USB
memory stick which includes analyst data, presentations, conference transcripts and photos etc — we could also include
a folder on your company containing latest press kit, product info, PowerPoint presentation, video tutorials and promo
clips etc. (up to max 2Gb of your company’s content). Your company would also be eligible to provide a press pack for
the on-site press office.

Option 7: Conference bags sponsorship

Conference bags for all conference delegates. This sponsorship includes your company logo on the conference bags
plus the inclusion of one branded item from your company to be inserted into the bags.

Option 8: Lanyards sponsorship

Sponsorship of name badge lanyards for all conference delegates. This sponsorship includes your company logo on the

lanyards.

Further details of sponsorship opportunities for the NetEvents 2012 European Press & Analyst Summits are available

from Mark Fox



YES, | would like to book for the 2012 NetEvents EMEA Press & Analyst Summit, 23rd &  24th February
2012,

Option A: To attend the entire event with full set of scheduled press/analyst briefings
Option B: To attend half the event with half set of scheduled press/analyst briefings
Option C: ‘Quick Fire’ speaker slot sponsorship ONLY

Option C: Panel session speaker slot sponsorship ONLY

Delegate 1 - Name: Job Title:
Email: Tel nos:
Company

Address

Postcode/Zip Country
Additional Attendee(s):

Delegate 2 - Name: Job Title:
Email: Tel nos:
Delegate 3 - Name: Job Title:
Email: Tel nos:
Billing Details - VAT No: Purchase Order No:

Billing Address (if different to above address):

Authorized by: Name:(print)

Position: Signature:

“Early Bird” offer of “3 delegates for the price of 2" for any bookings received by and paid in FULL by December 9th, 2011 .

If your booking is cancelled before December 9th, 2011 a FULL REFUND will be given. Any cancellations made after this date
will be subject to the full invoiced amount.

Final booking deadline: 23rd December 2011.

All final payments due in full by 6th January 2012.

Mark Fox email: mfox@netevents.org tel: +44 (0)870 760 6464




Our NetEvents Press & Analyst Summits  have been specifically created to bring together the leading regional technol-
ogy press, analysts and key telecom players. Delegates participate in our topical conference programmes and have the
opportunity to meet individually in a series of scheduled briefings. It's a superb way to discuss the latest hot topics con-

cerning enterprise networking & telecoms and pave the way for increasing your visibility in the region.

Our NetEvents Service Provider VIP Summits  have been specifically created to bring together the top regional Service
Providers, analysts and key telecom players. Delegates participate in our topical conference programmes and have the
opportunity to meet individually in a series of scheduled briefings. It's a superb way to exchange ideas, explore business
opportunities, educate the market on new generation telecom services and business models and discuss the latest
advances in communication technologies... all in two exciting and enjoyable two days.

Our NetEvents Press & SP Summits  are a combination of the two events above, condensed into just two days, provid-
ing the clients with an opportunity to select briefings with press, analysts and SP’s at a single event.

NetEvents Asia-Pacific Press & Analyst Summit
Hong Kong
April 24th—25th 2012

NetEvents Asia-Pacific Press & Analyst Summit
Thailand
November 14th—15th 2012

NetEvents Americas Press & SP Summit
Miami, USA
June 13th — 14th 2012

To find out more please contact: Mark Fox email: mfox@netevents.org tel: +44 (0)870 760 6464




