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Calling Winners and Losers as Operators Add More Services

~
The revenue opportunity of value added services.

J

~
The importance of getting the basics right.

J

~
The customer benefits of value added services.

J
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Value-added ICT services account for a small share of operator revenue

Operator revenue from enterprises, Europe, 2017

All services

EUR93 billion

ICT services
EURS billion

Source: Analysys Mason
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Significantly, growth will come from these new services
Operator enterprise revenue by service type, Europe (2017=100)
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Many operators are relying on ICT services for revenue growth

Breakdown of enterprise revenue growth, 1H 2017 vs 1H 2018
Enterprise  m Enterprise excluding ICT ICT

EI:I 6.7%

-3.4%

Operators included:

AT&T
Elisa
KPN
Orange
Proximus

Singtel (Group)
Swisscom
Telefénica
Telia Finland
Telstra

-0.6%
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Cloud revenue is growing much faster for tech players than for operators

Growth of public cloud platforms compared with operator cloud revenue, year-on-year growth, 2016-2017

Telefénica cloud - Mainly public laaS
T-Systems cloud Includes hosting
Macquarie hosting - and other related
City Network revenue
AWS
Telstra domestic cloud
Oracle cloud
Azure
Alibaba cloud
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Network connectivity is foundational for delivering value-added services
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Customer satisfaction is an important determinant of the success of
value-added services for operators
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Improved customer satisfaction is supporting the turn around of KPN’s
enterprise division

Net promoter score (NPS)
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Service providers can bring real benefit to enterprises by supporting them

in managing IT complexity

Legacy IT
and on-premise
solutions

Hosted
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The potential business benefits of adopting value added services are
many and varied

Cost Risk

reduction management
and control

Business

Innovation

Productivity
gains
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